
uation How am I measuring the success? 

Brand vs Performance objective 

• Brand objective = Increase the brand reach / establish a loyal community.

• Performance objective = In 30 days of content across 3 social media platforms and a linktree page: An

aim of account reach of 500 and total of 1000 impressions per platform. Aim of 100 followers per

platform.

4 step evaluation-

l)Determine the goal - Brand awareness and distribution of ideological message. Consideration and engagement? What place do I 

hold in the market? 

2}Determine KPl's {key performance indicators). A mix of Ouantitive and Oualititve data. Impressions, click through rates and reach

statistics / comments from children / response from professionals working in similar fields.

3)Measuring my success - Qualitative = evaluate how well the overall message has translated to the audience. Ouantitive = although

likes and engagement are evidence of full commitment to the campaign, the reach and impressions are of greater value ... just getting

the message onto the screens of my target audience is a positive step.

4)Analyse.
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